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Avoid changing information - No credits in nonprofit videos — Backup and archive the project

NEED: What is the need that you address?
SOLUTION: What is the solution you offer to address that need?
RESULTS: How do you know your solution is working?

CALL TO ACTION: How do you want the viewer to help?
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DATA DISC:
Movie Files
Music Licensing
Disc and Case artwork — duplication ready
ISO file — so they can burn their own copies
Stills- 50 or more still frames lifted from the finished video



